





The LHA has an ongoing responsibility to ensure that people in the local city or town, the

primary MSA, and the communities from which applicants have historically applied for housing
are aware of the availability of units and given an opportunity to apply. The LHA shall initiate a

marketing effort whenever any of the following situations occur:

a. the LHA has any minority group among its tenant population that is significantly
below the percentage for the minority group in the Williamstown or in the general

population of the Census MSA, whichever is greater;

b. the waiting list, including available MRVP vouchers, is less than the number of

applicants anticipated to be placed in the next 12 months;’
c. applications for new programs or units will be accepted; or

d. the overall minority household population (where at least one household member
is a minority) is less than the LHA’s Affirmative Action Goal adopted pursuant to

760 CMR 5.10(3).

IV. DEMOGRAPHICS OF THE [CITY/TOWN] AND MSA

Percentage of Williamstown that is:

Black or African-American: 50 %
Asian: 62 %
Native Hawaiian or Pacific Islander: 0 %

American Indian or Alaskan Native: .06 %
Hispanic/Latino: 61 %

Percentage of Pittsfield, MA Metro Area MSA that is:

Black or African-American: 26 %
Asian: 17 %
Native Hawaiian or Pacific Islander: 0 %
American Indian or Alaskan Native: _~ .1~ %
Hispanic/Latino: 47 %

Percentage of LHA elderly/handicapped tenant population that is:
Black or African-American: 3 %

Asian: 0 %

5 Marketing of MRVP PBV waiting lists administered by LHAs will include postings with Housing Navigator at

https://www.housingnavigatorma.org/.



Native Hawaiian or Pacific Islander: 0 %
American Indian or Alaskan Native: 0 %
Hispanic/Latino: 0 %

Percentage of LHA family tenant population that is:

Black or African-American: 0 %
Asian: 0 %
Native Hawaiian or PacificIslander: 0 %
American Indian or Alaskan Native: _ 0 %
Hispanic/Latino: 10 %

V. MARKETING CONTENT - GENERALLY

A. Marketing for LHA units, as well as for the LHA as a whole, will provide information,
maximum opportunity, and otherwise attract eligible persons protected under federal and
state fair housing laws who are less likely to apply.

B. When undertaking marketing efforts, the LHA shall utilize the following advertising
methods:

i. Advertisements will be posted on the LHA’s website.

ii. Advertisements will be shared with the local fair housing commission, area
religious institutions, local and regional housing agencies, social services
agencies, and other local community organizations.

iii. Advertisements will be placed in the digital or print versions of local
newspapers, including the Berkshire Eagle.

iv. Advertisements will be placed in the print versions of non-English publications
(in the language of the publication) based on the prevalence of particular language
groups in the regional area.

C. All materials being used for advertisements should direct potential applicants to the
online application at CHAMP and indicate that paper applications may be downloaded
and printed out from the DHCD website or picked up at the management office of any
local housing authority. Applicants may also request that an LHA send them an
application by mail.

D. Application information must also include a statement regarding the LHA’s obligation
not to discriminate in the selection of applications.









